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Overview

1. Personal data

Full Name

i Maria Manuela Martins Guerreiro

Name under which you publish

i Manuela Guerreiro

Fiscal ID number ID document
Birth date

:18-06-1970

National of Gender
EPortugaI F

Work address

Universidade do Algarve
Campus de Gambelas
8005-139 FARO
Portugal

Residential Address

Work Phone Residential Phone

Email Fax

mmguerre@ualg.pt

Cell phone

URL

~2. Academic degrees

Year: 2012

Degree: DOUTORAMENTO

Final grade: Very Good with Distinction

Degree granting institution Universidade do Algarve
School/ College/ Campus Faculdade de Economia

Thesis title A contribution to the study of the image of cities as tourist destinations. The case of the
European Capitals of Culture in 2010

Supervisor: Carlos Fortuna
Co-supervisor: Julio Mendes

Scientific area Gestdo
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Program title n/a

Year: 1996

Degree: Diploma of Advanced Studies in Marketing
Final grade: 14

Degree granting institution Universidade do Algarve
School/College/Campus Other

Thesis title The Advertiser and Advertising
Supervisor:

Co-supervisor:

Scientific area Gestdao / Marketing

Number of curricular years 2

Program title Diploma of Advanced Studies in Marketing

Year: 2003

Degree: MESTRADO

Final grade: Very good

Degree granting institution Universidade do Algarve

School/College/Campus Faculdade de Ciéncias Humanas e Sociais

Thesis title City, Heritage and Marketing. The strategic management of the image of the city of Silves
Supervisor: Prof Doutor Carlos Fortuna

Co-supervisor:

Scientific area Gestdo Cultural

Number of curricular years 2

Program title Master in Heritage Management

Year: 1994

Degree: LICENCIATURA

Final grade: 13

Degree granting institution Universidade Técnica de Lisboa
School/College/Campus Other

Thesis title n/a

Supervisor:

Co-supervisor:

Scientific area Ciéncias Sociais

Number of curricular years 4

Program title Social Communication

-3. Previous activity and current status

Periodo Cargo, categoria ou actividade Instituicao
27-7-2012 a Auxilary Professor Faculdade de Economia da Universidade
do Algarve

21-10-2009 a 25-11- City Councilor for Culture, Tourism, Sports and Cémara Municipal de Silves

2011 Education
23'1121'1996 3267 pssistant Professor Universidade do Algarve

4. Area of scientific activity
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Research developed in the areas of Management and Tourism, especially in the fields of Marketing, Cities, Image
and Brand of places (cities and tourist destinations) Cultural Events and Tourist Experience.

--5. Present research interest

Domain of specialization

Marketing Management and Tourism.

Current research interests

Marketing and Tourism, with a greater focus on the issues of Image and of Place Branding (Cities and Tourist
Destinations), Cultural Events, Arts and Cultural Marketing, Tourism Experience.

Other professional interests/activities

EConsuIting in Cultural Marketing, Events Marketing and Tourism Marketing.

- 6. Experience as scientific adviser

P.hD. Thesis (working in progress):

1. Golestaneh, Homayoun (...) Human-centered place branding: an integrated approach to place branding. PhD in
Economic and Management Sciences. Economics Faculty of University of Algarve.

2. Serajzahedi, Armita (...) Toward Appropriate Higher Education Branding: To Educate, Train and Satisfy Creative
Thinkers. PhD in Economic and Management Sciences. Economics Faculty of University of Algarve.

3. Hadian, Houman (...). Fan engagement in social media: A comparison between Iranians and Portuguese in
Instagram. PhD in Economic and Management Sciences. Economics Faculty of University of Algarve. Co-Scientific
Adviser: Professor Nelson Matos.

4. Novik, Veranika (...). Conceptualizing and measuring immersive brand experience. PhD in Economic and
Management Sciences. Economics Faculty of University of Algarve. Co-Scientific Adviser: Professor Patricia Pinto.
5. Marefatnia, Sara (...). Designing and Measuring Hotel Brand Experiences. PhD in Tourism. Economics Faculty of
University of Algarve. Co-Scientific Adviser: Professor Eugénia Ferreira.

6. Alipourianzadeh, Rahil (...) The effects of customer equity and emotion on tourists’ satisfaction and loyalty.
PhD in Tourism. Economics Faculty of University of Algarve. Co-Scientific Adviser: Professor Patricia Pinto.

7. Tasso de Saxe-Coburgo e Braganga, José (...) Exploring Perceived Brand Globalness vs. Perceived Brand
Localness. A case in the Algarve. PhD in Economic and Management Sciences. Economics Faculty of University of
Algarve. Co-Scientific Adviser: Professor Patricia Pinto.

8. Esteves, Filipa (...) O Valor da Marca: Da perspetiva do Marketing as perspetivas Financeira e Contabilistica
(Brand Equity: From Marketing Perspective to Financial and Accounting Perspectives). PhD in Economic and
Management Sciences. Economics Faculty of University of Algarve. Co-Scientific Adviser: Professor Lucia
Rodrigues, Universidade do Minho.

9. 2013 Mota, Miriam (...) Percecbes dos Residentes em Cidades Patrimoénio Mundial da UNESCO: uma
abordagem ao centro histérico de S&o Luis, Brasil (Residents’ perceptons at UNESCO World Heritage cities: an
approach to the historical center of S&o Luis, Brazil). PhD in Tourism. Economics Faculty of University of Algarve.
Co-Scientific Adviser: Professor Patricia Pinto.

Master dissertations (completed):

1. Van Dijk, Denise (...) Marketing-as-Practice: Business Analysis. Dissertagdo. Master in Marketing. Economics
Faculty of University of Algarve. Co-Scientific adviser: Professor Carlos Candido.

2. Wikesj6, Magda Maria Vieira Fernandes (...) Medindo a experiéncia em eventos culturais: o caso 365 Algarve.
Master in Marketing Management. Economics Faculty of University of Algarve. Co-Scientific Adviser: Dr.2 Dalia
Paulo.

3. Istrate, Manuela (...) Customer Satisfaction in Hostel Accommodation: A case Study on Gold Coast Hotel,
Lagos. Master in Tourism Organizations Management. Economics Faculty of University of Algarve. Co-Scientific
adviser: Professor Luis Pereira.

4. Nunes, Carolina Costa (2017) As relagdes attachment-aversion no caso de marcas de distribuidor. Uma
perspetiva de estudantes universitarios (The attachment-aversion relationships in the case of private labels. The
university students perspective). Master in Marketing. Economics Faculty of University of Algarve. Co-Scientific
adviser: Professor Patricia Pinto (mark: 19).

5. Pais, Roberto Miguel Piteira (2017) O papel da informagdo na gestdo da ansiedade, satisfagdo e fidelizagdo. O
caso de uma clinica de imagiologia (The role of information in the management of anxiety, satisfaction and
loyalty. The case of an imaging clinic). Master in Management of Healthcare Organizations. Economics Faculty of
University of Algarve. Co-Scientific adviser: Professor Dora Agapito (mark: 17).

6. Abderrahman AIT BAKRIM (2016) The effects of eWOM on Hotels’ Management - A research study carried in
Spain, Portugal and Morocco. Supervisors: Hicham ATTOUCH, Maria Manuela Martins Guerreiro and Javier Ramon
Perez-Aranda. Erasmus + Master degree in Hospitality Management. Faculty of Law, Economics and Social
sciences-souissi, Université Mohammed V de Rabat.

7. Camarinha, Nidia Alexandra machado (2016) A avaliagdo da experiéncia turistica: o caso dos cruzeiristas no
porto de Portimdo (The evaluation of the tourist experience: the case of the cruise tourists at the port of
Portim&o). Master in Marketing. Economics Faculty of University of Algarve. Co-Scientific adviser: Professor Julio
Mendes (mark: 16).

8. Bras, Nidia Isabel (2016) Festival Islamico De Mértola: as de Experiéncias de uns e de Outros. Uma Perspetiva
de Marketing de Eventos (Islamic Festival Of Mértola: An Event Marketing Perspective). Master in Marketing.
Economics Faculty of University of Algarve. Co-Scientific adviser: Professor Julio Mendes (mark: 17).

9. Bernardo de Jesus, Ana Beatriz (2016) Estdrias para um Turismo Slow. Contributos para o Marketing na Serra
Algarvia (Stories for Slow Tourism. Contributions to Marketing the inland of Algarve). Master in Marketing.
Economics Faculty of University of Algarve. Co-Scientific adviser: Professor Julio Mendes (mark: 19).

10. Novik, Veranika (2016) The impact of gender differences on consumer-brand relationships. Master in
Marketing. Economics Faculty of University of Algarve. Co-Scientific adviser: Professor Patricia Pinto (mark: 19).
Best Dissertation Award - FEUAIg.

11. Ferreira, Marlino Guilherme Borges (2016) Tragos salientes da personalidade da marca de Cabo Verde
enquanto destino turistico. A Perspetiva de Agentes de Viagens e Operadores Turisticos (Outstanding features of
Cape Verde's brand personality as a tourism destination. The Perspective of Travel Agents and Tour Operators).
Master in Management. Economics Faculty of University of Algarve. Co-Scientific adviser: Professor Bernardete
Sequeira (mark: 15).

12. Teresa, Joana (2015) Experiéncia gastronémica e lealdade ao destino turistico: uma relagdo possivel?
(Gastronomic experience and loyalty to the tourist destination: is there a relationship?). Master in Marketing.
Economics Faculty of University of Algarve. Co-Scientific adviser: Professor Patricia Pinto (mark: 19).

13. Leandro, Ana Luisa Cabrita Andrade (2015) O envolvimento do consumidor no ambito do crowdfunding: uma
abordagem exploratéria. (Consumer involvement in crowdfunding: an exploratory approach). Master in
Marketing. Economics Faculty of University of Algarve. Co-Scientific adviser: Professor JUlio Mendes (mark: 17).
14. Cruz, Inés Gongalves de Matos (2016) ReflexGes em Torno de um Estagio no Servigo das Publicagdes da
Unido Europeia (Reflections on an Internship with the Publications Office of the European Union). Internship
Report. Master in Management. Economics Faculty of University of Algarve. Internship supervisor: Els
Breedstraet — European Commission (mark: 16).

15. Carina Isabel da Cruz Brazdo (2016) Estratégias de contetdo digital - O caso de um estagio na Nata Design.
(Digital content strategies - The case of an internship at Nata Design). Internship Report. Master in Marketing.
Feconomics Facultv of Liniversitv of Alaarve Tnternshin siinervicor: Dra Clalidia Fonseca - NataDesian (mark: 17)
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16. Pacheco, José Manuel de Brito (2015) Social Media Marketing. Reflexdes em torno de um estadgio na Ogilvy &
Mather (Reflections around na internship at Ogilvy & Mather). Internship Report. Master in Marketing. Economics
Faculty of University of Algarve. Internship Scientific Dr. Nelson Pimenta, Ogylvy. (mark: 18).
17. Gongalves, Joana Sofia Dias (2015) A personalidade da marca de eventos. O caso dos festivais de musica em
Portugal. (Brand personality of events. The case of music festivals in Portugal). Master in Marketing. Economics
Faculty of University of Algarve. Co-Scientific adviser: Professor Julio Mendes (mark: 19).
18. Bexiga, Nuno (2015) Crescimento da atividade turistica em Faro através de experiéncias criativas. (Growing
tourism activity in Faro through creative experiences) Master in Marketing. Economics Faculty of University of
Algarve. Co-Scientific adviser: Professor Julio Mendes (mark: 19).
19. Cardoso, Colete Aguiar Louro (2015) A visdo de alunos e colaboradores sobre a Universidade do Algarve
(The perspectives of students and employees about the University of Algarve). Internship Report. Master in
Marketing. Economics Faculty of University of Algarve. Internship supervisor: Dr. André Botelheiro. (mark: 16).
20. Bento, Sandrine (2014) O papel da gestdao de marcas para as PMEs. (The role of brand management for
SMEs). Professional Activity Report. Master in Marketing. Economics Faculty of University of Algarve (mark: 15).
21. Chaykina, Taisiya (2013) Brand personality of Portugal for the russian-speaking market. Master in Marketing.
Economics Faculty of University of Algarve. Co-Scientific adviser: JUlio Mendes (mark: 17).
22. Carapinha, Ana (2013) Festival de Folclore do Algarve - Folkfaro (Folklore festival of Algarve - Folkfaro).
Project Report. Master in Marketing. Economics Faculty of University of Algarve (mark: 18).
23. Guerreiro, Abilio (2013) O impacto da varidvel comunicagdo na entrevista médica. (The impact of the
communication in the medical interview). Professional Activity Report. Master in Marketing. Economics Faculty of
University of Algarve (mark: 16).
24. Neto, Cristina (2013) Um Cart&o Turistico para Faro. (A tourist card for Faro). Professional Activity Report.
Master in Tourism Organizations Management. Economics Faculty of University of Algarve (mark: 16).
25. Alves, Liliana Isabel Petreques (2012) Monchique: identidade e marca.
(Monchique: identity and brand). Master in Management of Tourism Organizations. Economics Faculty of
University of Algarve. Co-Scientific adviser: Professor Julio Mendes (mark: 17).
26. Martins, Cristina Bezerra Cavalcantti (2010) Um estudo sobre as motivagdes e a satisfagdo dos clientes com
os “Safaris”. (A study of customer motivation and satisfaction with "Safaris"). Master in Marketing. Economics
Faculty of University of Algarve. Co-Scientific adviser: Professor Julio Mendes.
27. Vale, Sandra (2010) Identificagdo dos factores de atractividade de Almancil, uma perspectiva de marketing.
(The attractiveness of Almancil: a marketing perspective). Master in Management of Tourism Organizations.
Economics Faculty of University of Algarve. Co-Scientific adviser: Professor Jodo Albino Silva.

Master dissertations (working on progress):

1. Makarova, Anna (...) How events can influence in the customer experience at The Blue Hostel?: an internship
storytelling. Internship Report. Master in Tourism Organizations Management. Economics Faculty of University of
Algarve. Internship supervisor: Rita Ferreira.

2. Ponceano, Inés (...) Um estudo sobre a atitude dos consumidores face a compra online - O caso do
Hipermercado Jumbo. (A study on the attitude of consumers towards online shopping - The case of the Jumbo
Supermarket) Internship Report. Master in Marketing Management. Economics Faculty of University of Algarve.
Internship supervisor: Dr. Eduardo Alves.

3. Paulo, Leonardo (...) New Museum Experiences: does Augmented Reality impacts visitors’ journey?. Master in
Marketing Management. Economics Faculty of University of Algarve. Co-Scientific adviser: Professor Patricia
Pinto.

4. Costa, Lidia (...) 365 Algarve: Everyday Counts. An internship Storytelling. Master in Marketing Management.
Economics Faculty of University of Algarve. Internship supervisor: Eng. Jodo Fernandes.

5. Martins, Silvis (...) Das percegdes a experiéncia do evento: a perspetiva dos residentes em relagdo a Feira
Medieval de Silves. (From perceptions to event experiences: the residents' perspective regarding the Silves
Medieval Fair). Master in Marketing Management. Economics Faculty of University of Algarve. . Co-Scientific
adviser: Professor Patricia Pinto.

6. Vlad, (...) A marketing and design project for the “International Conference on Marketing and Design:
Intersections and Challenges”. Project Report. Master in Marketing Management. Economics Faculty of University
of Algarve. Co-Scientific adviser: Professor Antonio Lacerda.

7. Schaefer, Sarah (...) Sagres, um destino atrativo? VisOes de residentes e visitantes. (Sagres, is it an attractive
destination? Perspectives of residents and visitors). Master in Marketing Management. Economics Faculty of
University of Algarve. Co-Scientific adviser: Professor Julio Mendes.

8. Lopes, Catarina Félix (...) O consumo de experiéncias e o hedonismo. Os eventos como palcos de diverséao,
emogdo e memdria. (The consumption of experiences and hedonism. Events as stages of fun, emotion and
memory). Master in Marketing Management. Economics Faculty of University of Algarve. Co-Scientific adviser:
Professor Nelson Matos.

9. Marcos, André (...) A criagdo de valor no context do marketing business to business. (The added value in the
context of marketing business to business). Master in Management. Economics Faculty of University of Algarve.
Co-Scientific adviser: Professor Julio Mendes.

10. Lima, Ricardo (...) A satisfagdo de clientes no setor da manutencdo: uma perspetiva B2B. (Customer
Satisfaction in the Maintenance Industry: A B2B Perspective) Master in Marketing. Economics Faculty of
University of Algarve. Co-Scientific adviser: Professor Luis Pereira.

11. Ponte, Francisco (...) Uma andlise da relacdo entre a gestdo de plataformas de social media e 0 eWOM. Uma
perspetiva de gestores hoteleiros em Portugal. (An analysis of the relationship between managing social media
platforms and eWOM. A perspective of hotel managers in Portugal). Master in Marketing. Economics Faculty of
University of Algarve. Co-Scientific adviser: Professor Julio Mendes.

12. Santos, Joana Indcio (...) Brand Emotions in Luxury Brands - “Case Study BMW". Dissertacdo. Master in
Marketing. Economics Faculty of University of Algarve. Co-Scientific adviser: Professor Nelson Matos.

13. Rodrigues, Rute (...) ImplicagGes da gestdo de plataformas de social media na valorizagdo do eWOM. O caso
TripAdvisor em Portugal. (Implications of the management of social media platforms in the valuation of eWOM.
The Case TripAdvisor in Portugal). Master in Marketing. Economics Faculty of University of Algarve. Co-Scientific
adviser: Professor Javier Ramon Perez Aranda (University of Malaga).

14. Rodrigues, Acacio (...) Contributo dos relacionamentos para a fidelizagdo nos servigos de saude: Um estudo
de caso. (Contribution of the relationships for the loyalty in the Healthcare services: A case study). Master in
Management of Healthcare Organizations. Economics Faculty of University of Algarve. Co-Scientific adviser:
Professor Bernardete Sequeira.

15. Valente, Ricardo (...) Uma Avaliagéo da Qualidade dos Servigos de Salde: perspetivas de utentes e de
profissionais. (An Evaluation of the Quality of Healthcare Services: perspectives of users and professionals).
Master in Management of Healthcare Organizations. Economics Faculty of University of Algarve. Co-Scientific
adviser: Professor Julio Mendes.

16. Melo dos Santos, Carina Sofia do Carmo (...) Marketing Cultural num Concerto Classico: uma escala de
experiéncia de eventos. (Cultural Marketing in a Classical Concert: an event experience scale). Master in
Management. Economics Faculty of University of Algarve. Co-Scientific adviser: Dora Agapito.

17. Viana, Maria (...) Estudo da identidade visual das marcas das Capitais Europeias da Cultura. (Study of the
visual identity of the European Capitals of Culture brands). Master in Marketing. Economics Faculty of University
of Algarve. Co-Scientific adviser: Professor Anténio Lacerda.

18. Lourengo, E. C ( ) Consumer behavior regarding the purchase of distribution branded food products. ).
Master in Marketing. Economics Faculty of University of Algarve. Co-Scientific adviser: Professor Julio Mendes.
19. Viegas, Sofia ( ) Tourism Experiences in Nature. The case of Via Algarviana. Master in Marketing. Economics
Faculty of University of Algarve. Co-Scientific adviser: Professor Julio Mendes.

20. Leal, Sandra Lami ( ) Internal Marketing. ). Master in Marketing. Economics Faculty of University of Algarve.
Co-Scientific adviser: Professor Julio Mendes.

7. Participation in R&D projects
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Participacdo em projectos de investigagao (coordenador/membro de equipas)

Membro das equipas de investigagdo nos seguintes projectos:

Titulo: "Turismo Cultural no Algarve". Entidade proponente: Regido de Turismo do Algarve. Data: Dezembro de
1013 a Margo de 2014.

Titulo: "PUblicos da Feira Medieval de Castro Marim". Entidade proponente: Camara Municipal de Castro Marim.
Data: 2009.

Titulo: “Estudo de Caracterizagéo do Ecoturismo no Algarve”. Entidade proponente: CCDR Algarve. Data: 2008.

Titulo: “Estudos dos habitos e praticas culturais dos algarvios”. Entidade proponente: Delegagdo Regional da
Cultura do Algarve. Data: 2007.

Titulo: "Consumos Culturais dos Turistas". Entidade proponente: Delegacdo Regional da Cultura do Algarve.
Data: 2007.

Titulo: "Plano Estratégico para o Teatro das Figuras". Entidade proponente: Teatro Municipal de Faro. Data:
2005.

Titulo: “Avaliagdo Integrada da Faro 2005 - Capital Nacional da Cultura”. Entidade proponente: Estrutura de
Missdo de Faro Capital Nacional da Cultura 2005. Data: Marco de 2005 a Maio de 2006.

Titulo: “Destino Turistico Arade - Uma estratégia de Intervencdo. Avaliagdo da Qualidade no Destino Turistico
Arade”. Entidade proponente: Agéncia do Arade. Data: Abril de 2004 a Margo 2005.

Titulo: “Construgéo de Indicadores da Qualidade no Turismo”. Entidade proponente: Secretaria de Estado do
Turismo. Data: Janeiro de 2000 a Julho de 2001.

--8. Prizes and awards received

Year Name of the prize or award Promoting entity
2016 Best Paper Award Udayana University and Université
Paris I, Panthéon Sorbonne
2016 Best Paper Award CIEO Research Center
2017 Best Paper Award CIEO Research Center
2009 Prémio Cerat6nia em Economia e
Gestédo Caixa Geral de Depdsitos e

Universidade do Algarve

-9, Published works

Teses

Guerreiro, M. M. (2012) Contributo para o Estudo da Imagem das Cidades enquanto Destinos Turisticos. O
Caso das Capitais Europeias da Cultura em 2010". Tese de Doutoramento. Faculdade de Economia da
Universidade do Algarve. Orientacdo Cientifica do Prof. Doutor Carlos Fortuna (Faculdade de Economia da
Universidade de Coimbra) e prof. Doutor Julio da Costa Mendes (Faculdade de Economia da Universidade do
Algarve.

Guerreiro, M. M. (2003) “Cidade, Patrimoénio e Marketing - Gestdo Estratégica da Imagem da Cidade de
Silves”, Dissertagdo de Mestrado, Faculdade de Ciéncias Humanas e Sociais, Universidade do Algarve e
Universidade de Paris VIII. Orientagdo Cientifica do Prof. Doutor Carlos Fortuna (Faculdade de Economia da
Universidade de Coimbra)

Capitulos de livros

Bras, N., Mendes, J., Guerreiro, M. and Sequeira, B. (2018) How do residents experience their own festivals? A
qualitative approach on meanings and experiences. In Mair, J. (Ed.) Routledge Handbook of Festivals. 2nd
edition. Routledge (forthcoming).

Henriques, C., Guerreiro, M., Mendes, J. and Ramos, C. (2018) Fado as a popular cultural expression in the
context of a tourist city. In Lundberg, C. and Ziakas, V. (Ed.) Handbook on Popular Culture and Tourism.
Routledge (forthcoming).

Mendes, J., Paulo, D., Guerreiro, M., Marques, J. F. and Henriques, C. ( ) A Cultura na Regido do Algarve (1986-
20120). In Guerreiro,]., Silva, J. A., Covas, A. and Rebelo, E. L. (Eds.), Economia e a Sociedade da Regido do
Algarve - passado, presente e futuro (1986-2013 e 2014-2020) (forthcoming)

Mendes, J. and Guerreiro, M. (2017) Conceptualizing the Cruise Ship Tourist Experience. In Dowling, R. and
Weden, C. (Eds.). Cruise Ship Tourism. 2nd Edition, CABI, Uk. USA: 205-219.

Guerreiro, M. and Mendes, J. (2017) Gestdo da Marca e da Imagem. In Ferreira, P. and Agapito, D. (Eds.).
Manual de Gestdo de Marketing - da teoria a pratica. Silabas e Desafios. Faro: 171-186.

Sequeira, B. D., Lourencgo, P. M., Guerreiro, M. and Mendes, J. (2016) Cante Alentejano and Tourism in
Alentejo. In Henriques, C., Moreira, M. C., César, P. A. B. (Eds.), Tourism and History World Heritage - Case
Studies of Ibero-American Space. Interdisciplinary Centre of Social Sciences - University of Minho
(CICS.NOVA.UMinho): 426-453.

Mota, M., Guerreiro, M. and Pinto, P. (2016) The World Heritage Brand and Tourism: An Approach to the
Historic Centre of S&o Luis, Brazil - Heritage Tourism Marketing. In Henriques, C., Moreira, M. C., César, P. A. B.
(Eds.), Tourism and History World Heritage — Case Studies of Ibero-American Space. Interdisciplinary Centre of
Social Sciences - University of Minho (CICS.NOVA.UMinho): 287-312.

Guerreiro, M. and Mendes, J. (2015) Tourism and Marketing: new challenges to make places more attractive.
In lo, M. and konstantinou, K. (Eds.) Marketing and Governing Innovative Industrial Areas Integrated
Guidelines - A Handbook. MerProject — projeto cofinanciado pela European Regional Development Fund.
European Union. wiki e-book Available at http://www.merproject.eu/mediawiki/index.php/Main_Page, accessed
in 13 of july

Guerreiro, M. (2015). Creative tourism. In J. Jafari & H. Xiao (eds.), Encyclopedia of Tourism. Springer, DOI
10.1007/978-3-319-01669-6_1-1.

Guerreiro, M., Bras, M. and Mendes, J. (2015) Imagem e Segurancga nos destinos turisticos. In Amorin, E.,
Soares, C. & Tarlow, P. (Eds.), Seguranga: um desafio para os setores de lazer, viagens e turismo. Instituto
Politécnico de Leira: 149-173 (e-Book).
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Guerreiro, M., Mendes, J. and Henriques, C. (2014) Turismo Cultural em Analise. Contributos Metodolégicos
para a inventariagdo de Recursos Turisticos de Base Cultural (Cap. IV - Produtos). In Santos, M., Aguas, P.,
Serra, F., Santos, J. A. (2014), TMS Conference Series - Perspetivas Contemporaneas em Turismo.
UALG/ESGHT, pp. 427-442.

Mendes, ], P. Valle and M. Guerreiro (2010) Destination image and events: a structural model for Algarve” In
Tourism Development and Management, Edited by Silva, J. A, Jafar Jafari and Noel Scott, Universidade do
Algarve, Faro, 95-116

Mendes J. e M. Guerreiro (2010) “Reconstruir a experiéncia turistica com base nas memdrias perdidas”, In
Turismo de Experiéncia, Edited by A. P. Netto e C. Gaeta, Editora Senac, S&o Paulo, Brasil, 315-335.

Mendes, J., M. Guerreiro and P. Valle (2009) “Sustainable Planning for Community Venues”. In Event
Management and Sustainability, Edited by R. Raj, Leeds Metropolitan University, UK; J. Musgrave Leeds
Metropolitan University, UK , Cabi, 150-159.

Cabaco, S., M. Guerreiro and J. Mendes (2008) “Cultural Products, Territory and Attenders: Case study of the
International Music Festival of Algarve”, Selling or Telling? Paradoxes in Tourism, Culture and Heritage, Atlas
Reflections, edited by Melanie Smith and Leontine Onderwater, The Netherlands, 41-53

Veiga, C., M. M. Guerreiro (2000). “Vilamoura Case Study”, BAHAIRE, Tim; BAUER, Michel; BERGSMA, Jan;
GANTER, Dieter (ed.), in Learning Materials for Tourism Management in Europe, Vol. 1.

Guerreiro, M. M., J. Mendes, (2000). “Gerir a Comunicagdo e a Imagem de um Hospital Publico - o Caso do
Hospital Distrital de Faro”, 2° Encontro INA.

Artigos em revistas de circulagdo internacional com arbitragem cientifica

Perez-Aranda, J., Guerreiro, M. M.; Mendes, J. da C. (2018) Predictors of positive reviews on hotels. Hoteliers"
perception. Online Information Review, (forthcoming) - Scopus Q1).

Novik, V., Pinto, P. and Guerreiro, M. (2017) Attachment-Aversion Model of Consumer-Brand Relationships in a
Different Cultural Background. Journal of Spatial and Organizational Dynamics. IV (3): 278-295 Best Paper
Award (Latindex).

Guerreiro, M., Mendes, J. and Valle, P. (2016) Nature-based tourism in the Algarve: A fact or a Myth?, I Journal
of Spatial and Organizational Dynamic. IV (3): 265-277 (Best Paper Award) (Latindex).

Teresa, J., Pinto, P. and Guerreiro, M. (2016) O contributo da experiéncia gastronémica para o enriquecimento
da experiéncia turistica. Perspectivas de um estudo no Algarve, Portugal. Revista Turismo, Viséo e Agdo.
Univali. 18 (3): 498-527 (Latindex).

Mendes, J. & Guerreiro, M. (2015) Segmentacdo de destinos turisticos: dos processos as estruturas. Revista
Iberoamericana de Turismo. Vol. IV (2): 85-98 (Latindex).

Mendes, J., Henriques, C. and Guerreiro, M. (2015) Resources to cultural issues in the management of cultural
tourism in the Algarve. International Journal of Scientific Management and Tourism. 4: 32-48.

Pérez-Aranda, J., Guerreiro, M. and Mendes, J. (2015) Are myths and legends used in tourism Communication
as a resource? The case of Algarve online brochures. Enlightening Tourism. A Pathmaking Journal. 5 (1): 65-99
(Latindex).

Guerreiro, M, Agapito, A. and Pech, M. (2015) Exploring the personality traits of Portugal as a tourist
destination: perspective of the Czech Market. Journal of Spatial and Organizational Dynamic, vol. III (2): 114-
124 (Latindex).

Guerreiro, M. and Mendes, J. (2014) Experiencing the Tourist City. The European Capital of Culture in Re-
Designing City Routes. Journal of Spatial and Organizational Dynamics. 2 (4): 288-306 (ISSN: 2183-1912)
(Latindex).

Barbeitos, I. M., Valle, P., Guerreiro, M. and Mendes, J. (2014) Visitors’ Motivations, Satisfaction and Loyalty
Towards Castro Marim Medieval Fair, Journal of Spatial and Organizational Dynamics. 2 (1): 89-100 (ISSN:
2183-1912) (Latindex).

Chaykina, T., Guerreiro, M. and Mendes, J. (2014) Destination brand personality of Portugal for the russian-
speaking market. Journal of Spatial and Organizational Dynamics. 2 (1): 23-36 (ISSN: 2183-1912 (Latindex).

Valle, P, J. Mendes and M. Guerreiro, J. Mendes (2012) Residents’ Participation in Events, Events Image and
Destination Image: A Correspondence Analysis. Journal of Travel and Tourism Marketing, 29, 647-664 (ISSN:
1540-7306; ISI Thompson).

Valle, P., Guerreiro, M., Mendes, J. and J. Silva (2011) “The Cultural Offer as a Tourist Product in Coastal
Destinations: The Case of the Algarve, Portugal”, Tourism and Hospitality Research, 11 (4): 233-247.

Mendes, 1., Valle, P. and M. Guerreiro (2011) Destination Image and Events: A Structural Model for the Algarve
Case, Journal of Hospitality Marketing and Management, 19 (3/4), 366-384.

Mendes J., Valle P., Guerreiro, M. and J. Silva (2010) The Tourist Experience: Exploring the Relationship
between Tourist Satisfaction and Destination Loyalty, TOURISM - An International Interdisciplinary Journal,
58(2), 114-126.

Valle, P., Guerreiro, M and J. Mendes (2010) Sustainable Cultural Events based on Marketing Segmentation:
The Case of Faro Capital of Culture, PASOS Journal of Tourism and Cultural Heritage, 8(3), 91-104.

Guerreiro, M., J. Mendes and Patricia Valle (2009) “Analise da satisfacdo dos residentes com o turismo: o caso
de uma area - destino no Algarve, Portugal”. Revista Turismo em Analise, vol 19 n°3, 488-504.

Valle, P, Silva, J. A., Mendes, J. and M. M. Guerreiro (2006), “Tourist Satisfaction and Destination Loyalty
Intention: A Structural and Categorical Analysis”, International Journal of Business Science and Applied
Management, Vol 1 (1), 25-44.

Artigos em revistas nacionais com arbitragem cientifica
Vieira, G, J. Mendes, M. Guerreiro and P. Valle (2010). "The employee’s satisfaction and their perception of the
organization performance in the tourism destinations". Revista Egitania Sciencia, n°® 6, 61-76.

Fortuna, C. e M. M. Guerreiro (2005) “Cidade Histérica: Globalizagdo e Desafios do Turismo”, in Territérios do
Turismo, Revista Cientifica do ISAI, Porto, pp. 8-24.

Silva, J. A., J. Mendes e M. M. Guerreiro (2001). “A Qualidade dos Destinos Turisticos: dos Modelos aos
Indicadores”, in Revista Portuguesa de Gestao, INDEG Business School ISCTE, Lisboa, pp. 65-81.
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Publicacées em actas de encontros cientificos

Henriques, C., Guerreiro, M. and Mendes, J. (2016) A framework to the inventory of culture-based tourism
products. Proceedings Book International Conference Promoting Cultural & Heritage Tourism, organized by
Udayana University and Université Paris I, Panthéon Sorbonne, Bali, Indonésia, 1-3 September, 318-328 (Best
Paper Award).

Mendes, J., Guerreiro, M. and Cancio, J. (2016) Integrated Approach for Sustainable Management of Cultural
Heritage in Tourism Destinations. Proceedings of International Tourism Conference “Promoting cultural &
heritage tourism”. Bali, 1-3 September.

Mendes, J., Langa, M. and Guerreiro, M. (2016) An overview of quality management for tourism destinations:
application of the EFQM excellence model. International Conference on Business, Information, and Tourism, 3-5
August, University Kuala Lumpur Business School, Kuala Lumpur, Malaysia, 91-115.

Mendes, ], Guerreiro, M. and Matos, N. (2016) Monitoring the Quality of Tourism Experiences. Asia Tourism
Forum 2016 (ATF-16): The 12th Biennial Conference of Hospitality and Tourism Industry in Asia -A New
Approach to Wonderful Tourism (Sustainable, Responsible & Quality Tourism), Advances in Economics, Business
and Management Research, Volume 19 , Bandung, Indonesia 7-9 May, 326-336.

Mendes, J., Guerreiro, M., Freitas, J. C. (2016) Developing Operational Strategies for Sustainable Emerging
Tourism Destinations. In Freitas, J., Vong, M., and Mendes, J., (Eds.). Proceedings of the International
Conference on Emerging Tourism Destinations: Challenges and Opportunities, (ICETD 2016), Centre for Applied
Research & Policy Studies, DIT, Dili, Timor-Leste: 483-511.

Mendes, J., Guerreiro, M., Renda, A. I. and Pereira, A. (2016) Slow Marketing For Slow Tourism. In Freitas, J.,
Vong, M., and Mendes, J., (Eds.). Proceedings of the International Conference on Emerging Tourism
Destinations: Challenges and Opportunities. (ICETD 2016), Centre for Applied Research & Policy Studies, DIT,
Dili, Timor-Leste: 590-618.

Alves, L., Guerreiro, M., Mendes, J. & Pereira, V. (2016) From Place Identity to Place Branding in Emerging
Tourism Destination. In Freitas, J., Vong, M., and Mendes, J., (Eds.). Proceedings of the International
Conference on Emerging Tourism Destinations: Challenges and Opportunities. (ICETD 2016), Centre for Applied
Research & Policy Studies, DIT, Dili, Timor-Leste: 652-675.

Mendes, J and Guerreiro, M. (2014) Branding a destination: facts and myths! In Proceedings of the
International Conference on Economics, Finance & Management Sciences, Singapore, 17-18 November: 101-
115.

Guerreiro, M., Mendes, J. and Henriques, C. (2014) Turismo Cultural em Andlise. Contributos Metoc]olégicos
para a inventariacdo de Recursos Turisticos de Base Cultural. (Cap. IV - Produtos). In Santos, M., Aguas, P.,
Serra, F., Santos, J. A. (Eds.). TMS Conference Series — Perspetivas Contemporaneas em Turismo,
UALG/ESGHT, pp. 427-442. ISBN: 978-989-8472-61-8. Disponivel em URL: http://www.tmstudies.net; em
http://sapientia.ualg.pt//handle/10400.1/6959

Valle, P., Mendes, J. Guerreiro, M. (2013) Environmental Awareness of Tourists: A Fact or a Myth?, Proceedings
of the Second International Conference on Emerging Research Paradigms in Business and Social Sciences, 26-
28 November, 2013, Dubai.

Guerreiro, M., C. Fortuna e J. Mendes (2012) “O Turista como Co-Produtor da Experiéncia Turistica: O Caso de
uma Capital Europeia da Cultura”, in proceedings of the XVII International Congress Creation and Development
of Tourism Products: Innovation and Experiential Approach, Ourense Carballifio (Espanha) 21-23 November:
494-501 (available at http://www.aecit2012.com/index.php/pt/area-de-descargas).

Mendes, J., L. Pereira and M. Guerreiro (2010). “Measuring Tourist’s happiness: the case of the Algarve”, in
Proceedings of The 6th International Symposium on Entrepreneurship in Tourism, University of Algarve, Faro
(Portugal) 14-16 Mars.

Valle, P., J. Mendes and Guerreiro, M. (2009) "In Search of Sustainable Cultural Events Based on Marketing
Segmentation: The case of Faro Capital of Culture", Proceedings of the Conference Cities as Creative Spaces
for Cultural Tourism Conference, Istanbul, Turkey, 1-20.

Valle P., M. Guerreiro, J. Mendes (2009) “O perfil do participante na concentracdo motard de Faro: um
contributo multidimensionall”. XVII Congresso da Sociedade Portuguesa de Estatistica 2008 (SPE) Sesimbra, 30
Setembro a 3 Outubro Real, 1-4.

Guerreiro, M., Valle, P. and J. Mendes (2009) "A Staged Authenticity: What Motivates Visitors of a Medieval
Faire?", Proceedings of the Conference Cities as Creative Spaces for Cultural Tourism Conference, Istanbul,
Turkey, 1-13.

Guerreiro, M, P Oom do Valle and J. Mendes (2009) “Antecedents and Consequences of a Tourist Experience.
The Case of a Motorbike Meeting”, Proceedings of Atlas Annual Conference Experience difference. Changing
tourism and tourists experiences, Aalborg (Denmark), 27 -29 May, (CD Rom)

Valle, P, 1 Mendes and M. Guerreiro (2009) “The Tourist Experience: Exploring the Relationship Between Tourist
Satisfaction and Destination Loyalty”. Proceedings of the Atlas Annual Conference Experience difference.
Changing tourism and tourists experiences, Aalborg (Denmark), 27 -29 May (CD Rom)

Mendes, J., M. Guerreiro e S. Cabago (2009) “Live to Ride, Ride to Live: the Impacts of a Motorbike
Concentration and the Interaction with the Local Community” Proceedings of the International Conference on
Festivals & Events Research, Orlando (EUA), January 18-21, 66-70.

Mendes, 1., J. A. Silva, M. Guerreiro e P. Oom do Valle (2009) “Monitoring Cultural Events: The Case of Faro
2005 National Capital of Culture”, Proceedings of the International Conference on Festivals & Events Research,
Orlando, (EUA) January 18-21, 18-23.

Guerreiro, M. M. (2008) “O Papel da Cultura na Gestdo Marca das Cidades”, Mundos Sociais Saberes e Praticas,
Area Tematica: Cidades, Campos e Territdrios, VI Congresso Portugués de Sociologia, Universidade Nova de
Lisboa, Faculdade de Ciéncias Sociais e Humanas, 25 a 28 de Junho, Lisboa.
http://www.aps.pt/vicongresso/pdfs/191.pdf

Valle, P., Mendes, J. Guerreiro, M. e J. A. Silva (2008) “The Cultural Offer as a Tourist Product in Coastal
Destinations: The Case of Algarve, Portugal”. Proceedings of the Conference Cultural and Event Tourism: Issues
& Debates, 5-9 Novembro, Alanya, Turquia, 430-451.

Guerreiro, M., Valle, P. e J. Mendes (2008) “Algarve Image versus Allgarve Image: The Tourist Perspective”.
Proceedings of the Conference Cultural and Event Tourism: Issues & Debates, Alanya, Turquia, 5-9 Novembro,
1089-1109.

Mendes, 1., Valle, P. e M. Guerreiro (2008) “Destination Image and Events Image: A Structural Model for the
Algarve Case”. Proceedings of the Conference Cultural and Event Tourism: Issues & Debates, Alanya, Turquia,
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5-9 Novembro, 509-527.

Valle, P., M. Guerreiro, J. Mendes, J. Silva, e C. Fortuna (2008) “Publicos de Grandes Espectaculos Culturais:
Uma Analise Categoérica de Segmentos de Mercado”. Actas das XIII Jornadas de Classificagéo e Andlise de
Dados (JOCLAD-2006), 6-8 Abril, Universidade Lusiada de Lisboa, 90-97.

Valle, P., M. M. Guerreiro, J. Mendes, J. A. Silva e C. Fortuna (2006), "Publicos de Grandes Espectaculos
Culturais: Uma Analise Categdrica de Segmentos de Mercado”, in proceedings of XIII Jornadas Anuais de
Classificacdo e Analise de Dados (JOCLAD-2006), Universidade Lusiada de Lisboa, Lisboa (Portugal),6-8 Abril,
90-97.

Silva, J. A., J. Mendes e M. M. Guerreiro (2005), " Sistemas de Monitorizagdo da Qualidade nos Destinos
Turisticos: O Caso Portugués”, III Congresso sobre Planeamento e Gestdo das Zonas Costeiras dos Paises de
Expressdo Portuguesa - Perspectivas de Gestdo e Sustentabilidade da Zona Costeira,Maputo, Mogambique,5 a
8 de Outubro (CD Rom);

Mendes J., J. A. Silva e M. M. Guerreiro (2005), "Desenvolvimento e Implementagéo de Estratégias de Gest&o
da Qualidade em Areas Costeiras", III Congresso sobre Planeamento e Gestdo das Zonas Costeiras dos Paises
de Expressdo Portuguesa — Perspectivas de Gestdo e Sustentabilidade da Zona Costeira,Maputo, Mocambique,
5 a 8 de Outubro (CD Rom);

Guerreiro, M. M., J. A. Silva e J. Mendes (2005), "O Papel da Marca nas Estratégias de Comunicagdo dos
Destinos Turisticos", III Congresso sobre Planeamento e Gestdo das Zonas Costeiras dos Paises de Expresséo
Portuguesa - Perspectivas de Gestdo e Sustentabilidade da Zona Costeira Maputo, Mogambique, 5 a 8 de
Outubro (CD Rom);

Mendes,J., M. M. Guerreiro, J. A. Silva e A. Laureano (2005) "Sistemas e Modelos de Certificagdo Para o
Desenvolvimento Sustentdvel dos Destinos Turisticos", III Congresso sobre Planeamento e Gestdo das Zonas
Costeiras dos Paises de Expressdo Portuguesa - Perspectivas de Gestdo e Sustentabilidade da Zona
Costeira,Maputo, Mogambique, 5 a 8 de Outubro, (CD Rom);

Vieira, G., J. Mendes, J. A. Silva e M. M. Guerreiro (2005) "Turismo Sustentavel - Principios, Critérios e
Estratégias de Intervengdo em Areas Costeiras", III Congresso sobre Planeamento e Gestdo das Zonas
Costeiras dos Paises de Expressdo Portuguesa - Perspectivas de Gestdo e Sustentabilidade da Zona
Costeira,Maputo, Mogambique, 5 a 8 de Outubro, (CD Rom);

Guerreiro, M. e Mendes, J., (2000). “Gerir a Comunicacdo e a Imagem num Hospital Publico”in proceedings of
the 2° Encontro Moderna Gestdo Publica - Dos meios aos Resultados, Instituto Nacional de Administragéo,
Lisboa, 395-406.

Outras publicacdes
Guerreiro, M, P. Valle and J. Mendes (2013) "Events and Tourism Destination Image", LAP Lambert Academic
Pubishing, Germany.

Silva, J A, Carlos Fortuna, Julio Mendes e Manuela Guerreiro(2006) "Faro 2005, Capital Nacional da Cultura -
Avaliacdo Integrada do Evento", Delegacdo Regional da Cultura do Algarve

Silva, J.A, J. Mendes, M. M. Guerreiro (2004) "O Destino Turistico Arade - Uma Estratégia de
Intervencdo.Avaliacdo da Qualidade no Destino Turistico", Agéncia do Arade

Silva, J.A, J. Mendes, M. M. Guerreiro (2001) "Construgdo de Indicadores de Avaliagdo da Qualidade no
Turismo", Lisboa, Direcgdo Geral do Turismo

Aguas, P.; M. M. Guerreiro, C. Pinheiro de Melo (1998) “Marketing e Promogao Turistica - Métodos de
Avaliagdo”, in Dos Algarves, Revista da ESGHT/UALG, n°3, p. 35-41.

-10. Communications in scientific meetings

Comunicagoes orais por convite
Guerreiro, M. (2014) “Tourism Place Marketing”, Seminario Governanca e Marketing, 31 de Margo, Auditério
Professa Teresa Judice Gamito, FCSH (a convite do CRIA).

Guerreiro, M. M. (2013) “Patrimoénio e Imagem das Cidades Turisticas *, 22 de Marco, Auditério da CCDR, FARO
(a convite da Camara Municipal de Faro e da Associagdo Cultural Musica XXI).

Guerreiro, M. M. (2008) “A Gestdo da Marca Cidades Capitais Europeias da Cultura”, Cidades e Novos Léxicos
Urbanos, III Seminario da Rede Brasil/Portugal de Estudos Urbanos, Sessdo Doutoral, Centro de Estudos
Sociais, 16 a 18 de Junho, Coimbra.

Guerreiro, M. M. (2004) “Patriménio e Turismo: VisGes sobre a Cidade de Silves”, Seminario Patrimonio e
Turismo - Perspectivas, Instituto Portugués do Patrimdnio Arquitectonico, Novembro, Faro.

Outras comunicagoes orais

Novik, V., Pinto, P. and Guerreiro, M. (2017) Attachment-Aversion Model of Consumer-Brand Relationships in a
Different Cultural Background. II Interdisciplinarity in Social and Human Sciences International Congress, Faro,
11-12 May (Best Paper Award).

Jesus, A., Guerreiro, M., Mendes, J. and Sequeira, B. (2016) Slow Tourism na perspetiva dos Sabios da Serra.
In IX Congresso Portugués de Sociologia. Portugal, Territério de Territérios. 6 a 8 de julho. Universidade do
Algarve, Faculdade de Economia.

Novik, V., Guerreiro, M. and Pinto, P. (2016). The Impact of Gender Differences on Consumer-Brand
Relationships. In 4th International Conference on Contemporary Marketing Issues, 22-24 June 2016, Heraklion,
Greece.

Guerreiro, M., Valle, P, Fortuna, C. and Mendes, J. (2016). A scale for measuring the image of an urban
tourism destination: insights from the Ruhr area. In 4th International Conference on Contemporary Marketing
Issues, 22-24 June. Heraklion, Greece (paper accepted but not presented).

Lourenco, P., Sequeira, B., Mendes, J. and Guerreiro., M. (2016) Percegdes sobre o Cante Alentejano e o
Turismo no Alentejo. II Conferéncia Internacional de Turismo & Histoéria, 11 e 12 de margo, ESGHT,
Universidade do Algarve.

Guerreiro, M., Mendes, J. and Valle, P. (2016) Nature-based tourism in the Algarve: A fact or a Myth?. I
Interdisciplinarity in Social and Human Sciences International Congress, Faro, 5th - 6th May.

Mendes J., Guerreiro, M. and Matos, N. (2016) Monitoring the Quality of Tourism Experiences. The 12th Biennal
Conference of Hospitality and Tourism Industry in Asia, Bandung, West Java, Indonésia, 7-9 May.

Lourenco, P., Sequeira, B., Guerreiro, M. and Mendes, J. (2015) Percegdes sobre o cante alentejano e o turismo
no Alentejo. II conferéncia Internacional de Turismo e Historia. Universidade do Algarve/Universidade de
Caxias do Sul, Faro, 11 Margo.
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Mendes, J. and Guerreiro, M. (2014) Branding a Destination- facts and myths. International Conference on
Economics, Finance & Management Sciences, Marina Bay Sands, Singapura, 17-18 November.

Valle, P, J. Mendes and Guerreiro, M. (2013) Environmental awareness of tourists: A fact or a Myth?
Environmental awareness of tourists: A fact or a Myth?. Second International Conference on Emerging
Research Paradigms in Business and Social Sciences em Middlesex University, Dubai, 26-28 November.

Mendes, J. and Guerreiro M. (2013) Slow Marketing for slow cities. Second International Conference on
Emerging Research Paradigms in Business and Social Sciences em Middlesex University, Dubai, 23-30
November.

Guerreiro, M., C. Fortuna e J. Mendes (2012) “O Turista como Co-Produtor da Experiéncia Turistica: O Caso de
uma Capital Europeia da Cultura”, in proceedings of the XVII International Congress Creation and Development
of Tourism Products: Innovation and Experiential Approach, Ourense Carballifio (Espanha) 21-23 November.

Mendes, J., M. Guerreiro e P. Valle (2008) “Monitoring the quality of the tourism experience: a challenge for
tourism destinations competitiveness”, International Meeting on Tourism Management: The Private and Public
Sectors, EIGTUR, 25 a 29 de Margo, Ouro Preto, Brasil.

Guerreiro, M., J. Mendes e P. Valle (2008) “A comparative study of satisfaction and attitudes of local residents
towards tourism”, International Meeting on Tourism Management: The Private and Public Sectors, EIGTUR, 25 a
29 de Margo, Ouro Preto, Brasil.

Vieira, G., J. Mendes, M. M. Guerreiro e J. Silva (2008) “The employee’s satisfaction and their perception of the
organization performance in tourism destination”, International Meeting on Tourism Management: The Private
and Public Sectors, EIGTUR, 25 a 29 de Margo, Ouro Preto, Brasil.

Mendes, J., A. Martins, J. Silva e M. M. Guerreiro (2007) “Tourism, Culture and religions - filling the gaps”,
International Conference on Tourism, Religions and Dialogue of Cultures, 29-31 October, Cordoba, UNWTO,
Spain.

P, Valle J. Mendes, M. Guerreiro e J. A. Silva (2007) “A Influéncia das Atitudes dos Residentes na Satisfagdo dos
Turistas: Uma Analise Multivariada”. XV Congresso da Sociedade Portuguesa de Estatistica (SPE), ISCTE,
Lisboa, 19-21 Agosto.

P Valle, M. Guerreiro, J. Mendes e J. A. Silva (2006) “Preferéncias Culturais: Uma Analise Categdrica e de
Segmentacdo”. XIV Congresso da Sociedade Portuguesa de Estatistica (SPE), Universidade da Beira Interior,
Covilha, 27-30 Setembro.

Valle, P, J. A. Silva, J. Mendes e M. M. Guerreiro (2005) “Tourism Satisfaction and Destination Loyalty: A
Structural and Categorical Analysis”, Recent Developments in Tourism Research, Universidade do Algarve,Faro,
6-8 October;

Silva, J. A., J. Mendes, M. M. Guerreiro e P. Valle (2005), "Quality Assessment in Tourism Destinations. Arade
case study", Regional Seminar on Quality Management in Tourism,World Tourism Organization, Cairo, Arab
Republic of Egypt, 5 to 7 April.

Silva, J. A., J. Mendes e M. M. Guerreiro (2000), "Construgao de Indicadores de Qualidade dos Destinos
Turisticos", 1° Congresso Nacional da Qualidade, Instituto Portugués da Qualidade, Lisboa, 19 e 20 de Junho.

Silva, J. A., J. Mendes, M. M. Guerreiro (2000), "Avaliacdo da Qualidade do Produto Turistico", 2° Encontro
Instituto Nacional de Administracdo “Moderna Gestdo Publica. Dos Meios aos Resultados”, INA, Lisboa, 30 e 31
de Marco.

~11. Languages

Language Reading Writing Conversation
English Very good Good Very good
French Very good Good Good
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